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what the PACKAGE offers you as a commissioner

• DontBottleItUp is an innovative and cost-effective 
way to improve local best practice in prevention and 
early intervention, whilst also building clear and robust 
pathways into treatment.

•	 DontBottleItUp	will	add	value	to	existing	Identification	
and Brief Advice (IBA) activity, such as the alcohol Direct 
Enhanced Service and NHS Health Checks.

• The site can be used to target those individuals who may 
not engage with mainstream health services—i.e. young 
people—through targeted marketing.   

• DonBottleItUp additionally offers professionals a 
standardised best practice resource which they can use 
directly with individuals or as a training aid.  

DontBottleItUp will help you:
•	 To	ensure	the	early	and	accurate	identification	of	the	

presence, and severity of, alcohol misuse issues
• To prevent and reduce alcohol-related harm, including 

hospital admissions
• To offer Brief Advice and referral options to those 

assessed as non-dependent drinkers
• To act as a pathway into treatment for dependent 

drinkers 
• To support frontline professionals in conducting 

screening and delivering brief interventions
• To disseminate, and open up access to, alcohol advice 

and information 

www.dontbottleitup.org.uk is a website created by HAGA, Haringey’s local community alcohol service.  DontBottleItUp allows 
you	to	work	out	what	level	of	risk	you	are	at	as	a	result	of	your	drinking,	to	access	personalised	advice	online	and	find	out	where	
you can get face-to-face support.  DontBottleItUp featured as a case study linked to the National Alcohol Strategy 2012 as an 
example	of	best	practice	along	with	HAGA’s	other	Identification	and	Brief	Advice	(IBA)	work.		This	pack	outlines	why	you	should	
consider launching DontBottleItUp in your local area.  
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Package
The DontBottleItUp package offers you everything you will 
need to launch the site, whilst also providing evaluation 
and monitoring mechanisms for assessing the site’s 
performance and for feeding into local needs assessment 
and service planning.

The package includes:
– Your local postcodes and treatment providers will be 

added to the site, so that visitors from your area will be 
directed to appropriate local support options on entering 
their postcode

– Detailed monthly and quarterly site usage reports for 
your local area, including the number of visitors, referring 
sites,	levels	of	risk	identified,	profile	of	visitor	(i.e.	age,	
gender,	ethnicity)	and	profile	of	positive	screening	
visitors, postcodes reached, numbers accessing Brief 
Advice, follow-up requests, and numbers using the 
Postcode Finder function

– Use of the DontBottleItUp logo on local health promotion 
materials	including	websites,	leaflets	and	posters

– Annual maintenance fee covering repair of glitches 
– DontBottleItUp brand standards guidance
– Campaign materials start-up pack:

2 x banner stands
500 x posters
10,000 x information cards

Cost: 
£10,000 (ex VAT) for one-year’s use of site and an annual 
fee of £3000 for each subsequent year of use of site.

Additional campaign materials can be ordered as required at 
a standard chargeable rate.

For terms and conditions or to express an interest, 
please contact Laura Pechey:  
Laura.Pechey@haga.co.uk or 07917423664
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Campaign Materials
The DontBottleItUp package comes with an initial start-up 
pack of branded campaign materials:

• Banner stands for use in primary care and community 
locations and events

• Posters for use in primary care and community locations
• Information cards for practitioner use in consultation, 1:1, 

or opportunistically

The information cards include basic unit and recommended 
limits information.  As research has shown, these campaign 
materials will be vital tools in health promotion and direct 
marketing of the site in your local area (Postel et al 2010; 
Riper et al 2007; White et al 2010).  

DontBottleItUp has a strong brand identity.  The main 
cyan logo comes in a range of colours.  Brand standards 
have been developed to ensure that the brand is used 
consistently and effectively.

DontBottleItUp has a wider range of innovative promotional 
products, including bottle hangers, cup sleeves, unit and 
calorie calculator wheels, bookmarks, bus pass holders, 
bus and TV screen adverts and more.  HAGA offers these 
at competitive rates and can work with commissioners to 
design bespoke campaign materials for your area.

Poster

Info  
Card

Banner Stand

Get free, personalised advice about alcohol at 

dontbottleitup.org.uk by spending just two minutes 

answering some confidential questions about your 

drinking. You can also find out where to get support 

locally and much more.

dontbottleitup.org.uk

take the 
alcohol test

dontbottleitup.org.uk

take the alcohol test

Get free, personalised advice about alcohol at dontbottleitup.org.uk by spending just two minutes answering some confidential questions about your drinking. You can also find out where to get support locally and much more.

MEN
Should not regularly 

drink more than 3-4 
units a day. That is 

the equivalent of two 

pints of 4% lager.WOMENShould not regularly 
drink more than 2-3 

units a day. That is 
the equivalent of one 

medium 175ml glass 
of wine.

PREGNANT WOMEN
Avoid alcohol altogether.

Created by HAGA, Haringey’s local 

community alcohol service - haga.co.uk

take the 

alcohol test

Get free, personalised  

advice about alcohol at  

dontbottleitup.org.uk by 

spending just two minutes 

answering some confidential 

questions about your  

drinking. You can also find out 

where to get support locally 

and much more.

Had a few  

too many  

recently?

Visit  

dontbottleitup.org.uk

dontbottleitup.org.uk
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WHO IS BEHInd dontbottleitup?
DontBottleItUp is a HAGA and Orbis Media collaborative 
project. This collaborative project has been made possible 
thanks to funding from the Department of Health.

About HAGA
HAGA aims to offer exemplary and evolving services that 
support a reduction in problematic alcohol misuse for 
problem drinkers and their families, facilitate a recovery-
based approach, and raise awareness in the wider 
community of the harms caused by alcohol misuse and the 
options for change.
haga.co.uk

About Orbis Media
Orbis Media is a collective of friendly creatives, each 
experts	in	their	particular	field,	who	work	together	to	
provide ‘designy’ things - motion graphics, print design, 
web development and much more.  When you get in touch 
with us about your project, we put together the perfect 
combination	of	these	experts	so	that	the	finished	product	is	
to the highest standard. 
orbismedia.co.uk
 


